
Aussies sweet on Cadbury
 
when taste comes to trust
 
AUSTRALIANS have 
voted with their sweet 
tooth, naming Cadbury 
the most trusted brand in 
the nation for the sixth 
year running. 

Panadol and Band-Aid 
ranked second and third 
respectively in Reader's 
Digest» annual Most 
Trusted Brands survey, 
while the iconic flying 
kangaroo, Qantas, 
dropped 47 spots in con
sumer confidence. 

Despite its fall in over
all popularity, the nation
al carrier flew to first 
place in the travel/air
lines category. 

The magazine em
ployed research firm The 
Leading Edge to survey 
750 Australians, who 
ranked 158 different 
brands on a scale ofone to 
10. 

"The message to com
panies right now is to 
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Brands most trusted by 
Australian consumers -

LCadbury 

2.Panadol 

3. Band-Aid 

4. Sony 

5. Colgate 

6. Dairy Farmers 

7. Nokia 

8. Johnson & Johnson 

9. Streets 

10. Peters and Bunnings. 

build trust, or bust," said 
Vanessa Hall, the author 
of a book entitled The 
Truth About Trust In 
Business. 

"Stay free from scan
dal, be reliable, safe, and 
deliver on your prom-

Category winners 
Food: Cadbury 
Electronics: Sony 
Health and Wellbeing: 
Panadol 
Cars: Toyota 
Whitegoods: 
Westinghouse 
Retailers: Bunnings 
Mobile phones: Nokia 

ises," she advised. 
Toyota took out first 

place in the car category 
while the Bendigo Bank 
beat the big banks to 
claim first place in diffi
cult economic times. 

Social trends commen

Cosmetics/Skincare:
 
Dove
 
Computers: Hewlett

Packard
 
Vitamins/Supplements:
 
Blackmores
 
Kitchen brands: Glad
 
Travel/Airlines: Qantas
 
Pet Food: Whiskas
 
Credit cards: Visa
 
Banks: Bendigo Bank
 
Telcos: Vodafone
 
Iconic Aussie brands:
 
Arnott's.
 

tator Bernard Salt said 
Australians were turning 
to tried and trusted 
brands more than ever. 

"When the going gets 
tough, consumers take 
less risks and go for the 
safe options," he said. 

!?-JI ot. I iJq) P 3 
elM T : HH!£NI I I 


